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Description

What Was Football Like in the 1980s? provides a fascinating and insightful perspective on the game in a decade when football 
faced major challenges on and off the field. The author’s own memories and experiences are augmented by a wealth of 
research to bring you the definitive account of the clubs, players, managers, referees, grounds, crowds and competitions that 
defined ’80s football. The book examines the Hillsborough, Heysel and Bradford fire tragedies, along with the increasingly 
commercialised aspects of the game and the evolution of televised football. The scourge of hooliganism – which reached its 
height in the 1980s – is also given due consideration. What Was Football Like in the 1980s? is an enthralling and illuminating 
account of a truly remarkable decade for the beautiful game, penned by a respected football author and journalist. How 
different was the sport 30 to 40 years ago? Richard Crooks gives you the answer, leaving no stone unturned.

What Was Football Like in the 1980s?

By Richard Crooks

Key features

•	 Illuminating account of football in the 1980s, thoroughly 
researched and supplemented with a wealth of the author’s 
own experiences, which bring the subjects to life

• 	 Features vivid memories of the author’s behind-the-scenes 
experiences with the England camp at the ill-fated 1988 
European Championship in West Germany

• 	 Tells of the matchday mascot experience and all it entailed 
in the 1980s

• 	 In-depth perspective on the scourge of hooliganism in the 
1980s – the decade it reached its height

• 	 Focussed coverage of the Bradford, Heysel and 
Hillsborough tragedies – events that still resonate today 
and had a marked and lasting impact on football

•	 Publicity campaign planned including radio, newspapers, 
websites, podcasts and magazines


