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Description

If the wider, football-conscious world is aware of just two things about Scottish football, they are surely as follows: firstly, that 
there is a virulent rivalry in Glasgow between the city’s two great teams, Rangers and Celtic, based on a religious divide; and 
secondly, that Rangers recently suffered a catastrophic financial collapse, which ultimately led to the club’s insolvency. Split 
into two separate, but closely linked, sections, Tangled Up in Blue: The Rise and Fall of Rangers FC gives the full account of both 
of these stories. Stephen O’Donnell explores how Rangers first became associated with hard-line Protestantism, dominating 
Scottish football for decades without ever knowingly signing a Catholic footballer, until the feted arrival of Maurice Johnston at 
Ibrox in 1989. He then switches focus to the club’s financial affairs, as Rangers’ unsustainable spending brought the club to the 
brink of collapse and, despite the hidden benefits of an illegal tax avoidance scheme, resulted in its liquidation.

Tangled Up in Blue  
The Rise and Fall of  Rangers FC

By Stephen O’Donnell

Key features

•	 A controversial new angle on a giant of Scottish football

•	 Addresses issues that have never before been adequately 
dealt with – in particular, anti-Catholicism at Ibrox has 
been a taboo subject for far too long

•	 Covers the full expanse of Rangers’ history from 1872 to 
2012 (and beyond)

•	 Scrupulously objective account – though, in the 
end, conclusions have to be drawn about religious 
discrimination and unlawful tax avoidance

•	 Painstakingly researched by respected author and football 
journalist Stephen O’Donnell

•	 Publicity campaign planned including radio, newspapers, 
websites and magazines


